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Editorial 

The financial crisis and the difficulties of the fi

nancial services industry have finally made val

ues important again. As a result, there is renewed 

focus on social responsibility and its many inter

pretations, including how we meet our responsi

bilities towards society. To help us, there are plenty 

of quality labels, including for investments, which 

you can read about in the article on our Spanish network partner – 

an insurer that has been involved in socially responsible investments 

since 2001.

As an organisation, Swiss Life together with Swiss Life network 

partners bring social responsibility to life by ensuring that employee 

benefits are also employer benefits, supporting your market leader

ship and ensuring your ongoing success as a socially responsible 

employer. Indeed, every Swiss Life network partner around the 

globe acts as a socially responsible partner to the state by helping 

to provide appropriate risk and pension employee benefits through 

the workplace. 

We see our quality label as the satisfaction of our clients and busi

ness partners when we succeed in making life easier for them, and 

this newsletter includes several articles highlighting our local and 

global efforts in this direction.

As always, we welcome your feedback: it’s how we know we are mov

ing in the right direction to meet our responsibilities in future too.

I wish you a wonderful summer – or winter – break!

Yours sincerely 
Margrit Schmid

Dear Reader
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Social responsibility and demography: 
challenges that turn employee benefits 
into employer benefits

Introduction

There is no doubt that being seen as a socially responsible 

organisation has become a competitive advantage for com

panies today, whether selling their products and services, 

or as an employer needing to attract and retain talented 

staff.

Demographic changes have resulted in employers compet

ing in an increasingly tight labour market as fewer young 

people enter the workforce, and being confronted with 

employees worrying about the viability of their state and 

workplace pension as awareness about underfunding in 

light of the recent financial crisis has strongly increased.

Employees appreciate benefits Recent research by 

Swiss Life revealed that 60%1) of employees value employee 

benefits and healthcare insurance more than other employ

ee benefits (including cars), and over 50% reported that a 

supplementary pension plan in the salary package was an 

essential or decisive factor in their employment decision. 

It is clear that the pension and benefits solutions provid

ed by employers make a difference: a good employee ben

efit plan is a key competitive advantage for an employer.

By Margrit Schmid, CEO Corporate Solutions and Head Swiss Life Network The need to demonstrate social responsi-
bility and the consequences of demographic change are inescapably impacting corporate behaviour today. 
But while these megatrends represent major challenges, part of the response: appropriate employee benefit 
plans, are providing win-win-win solutions for individuals, companies and society as a whole.

Good benefits improve corporate performance 
Good employee benefits not only attract and provide se

curity to employees, they can also translate into better per

formance driven by greater trust and loyalty, which posi

tively impacts the employer’s bottom line. In other words: 

employee benefits become employer benefits. Furthermore, 

employee benefits that are valued by employees as “good” 

benefits do not have to cost more. Studies show that the 

cost of benefits is not necessarily related to perceptions of 

value by employees. 

The new information technologies including social media 

has ensured that many people today are aware of demo

graphic change and that the state cannot be relied on to 

guarantee a comfortable (or even dignified) retirement. 

But it is up to responsible employers to educate their em

ployees and help them grasp the fact that they need to take 

action on this themselves. Naturally, not all employees are 

capable of taking full responsibility for their nonstate re

tirement income, so employers must become involved. 

However, employees do need to retain some responsibility – 

not only since employers cannot be expected to shoulder 

the entire burden, because of the wellestablished principle 

that people place a higher value on what they pay for than 

on what comes free.

1)Source: Swiss Life pension survey Luxembourg, October 2009
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Introduction

Responsible partnership By setting up transparent 

and flexible solutions for employees to which they contrib

ute financially, a company gains respect from its employ

ees as a socially responsible employer, and also makes a 

responsible contribution to society by effectively becom

ing a partner to the state in arranging secure retirement 

income for its citizens.

This is not to claim that it is the business of employers to 

solve the problems of demography and step in for the state. 

The primary goal of each employer remains the achieve

ment of sustainable profitability (which also ensures secu

rity for employees). Employers do not have to become pen

sion and employee benefit specialists: this is where the life 

and pension industry comes in.

Intelligent solutions Appropriate employee benefits are 

a key part of the response both to the demographic chal

lenge and to the growing demand for social responsibility. 

Beyond the provision of coverages for death, disability, 

medical and pension benefits, employers should look to 

insurers as intelligent solutions providers, delivering trans

parent and innovative value propositions that fit the com

pany’s requirements and budget, and allow individual em

ployees a degree of flexibility and freedom to contribute 

to the design and payment of their plans. 

There is huge potential to improve existing employee benefit 

solutions, with technology offering increasingly sophisti

cated opportunities in terms of plan design, flexibility, and 

servicing. At the same time, it is to be hoped that national 

governments and the respective regulators will also play a 

responsible role by offering appropriate tax and other in

centives on employee benefit plans to both employers and 

employees with sensible protection mechanism in an ad

equate regulatory environment.
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Top of Mind Seguros Bolivar recently won the first place 

as the most remembered brand in the Colombian Insurance 

Industry.

Source: “Top of Mind” study by the magazine Revista Dinero 
published on April 16, 2010

For more information

please visit www.segurosbolivar.com

or contact Ms. Valentina Estrada, Seguros Bolívar

E-mail: valentina.estrada@segurosbolivar.com

Phone: +57 1 3122600 Ext 7031

Presented with its award at the AIAREC Summit 2009 held 

in Salvador de Bahia, Brazil, towards the end of last year, 

Seguros Bolívar is the first insurance company in Colom

bia to receive the award for Best Customer Experience at 

both national and Latin America levels. 

In competition with leading insurance companies in Colom

bia, Spain, Portugal, Brazil and Mexico, Seguros Bolívar 

demonstrated its outstanding relationship with its clients. 

The award recognises not only the company’s commitment 

to its clients and their beneficiaries, but also the teamwork 

and rapid response that benefit all who interact with the 

organisation. 

In recent years, Seguros Bolívar has forged a service culture 

focused on customer emotions, and built a programme 

aimed at strengthening its employee’s abilities to listen, 

observe and converse, in order to help clients in an appro

priate and timely way.

The company’s “RED322” programme was created in early 

2008. “RED322” is a medical service network of more than 

3.500 affiliated doctors, 800 hospitals and local diagnostic 

centres where clients can get advice and information free 

of charge 24 hours a day by dialling the local extension 

322.

It is the first and only network service with a philosophy 

of care, service and prompt response that solves the needs 

of users through a team of professionals who have the abil

ity and autonomy to meet any requirement, whether for 

information, advice or action, regarding the company’s 

products and services.

Partner News

Colombia 

Seguros Bolivar internationally  
recognised for Best Customer Experience

Seguros Bolívar has won the AIAREC 2009 Award for Colombia and Latin America for its outstanding  
customer experience management.

http://www.segurosbolivar.com
mailto:valentina.estrada@segurosbolivar.com
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Partner News

Swiss Life France – the health and assistance pro-
vider for the new Swiss Life Expat Select solution
With its extensive expertise in health protection and its 

sound international experience as a Swiss Life network 

partner of over 40 years, Swiss Life France has been cho

sen to provide the health and assistance modules of the 

recentlylaunched Swiss Life Expat Select solution for ex

patriates. As a result, Swiss Life France’s innovative and 

flexible solutions are now available to an even wider global 

market.

For more information

please visit www.swisslife.fr

or contact Thierry Villetelle, Swiss Life (France)

E-mail: thierry.villetelle@swisslife.fr

Phone: +33 1 40 82 37 20

Swiss Life France is very active in the French healthcare 

market, where thanks to its innovative solutions and 

highly efficient multichannel distribution system, it cur

rently holds the number two position.

Swiss Life launches Swiss santé – ma formule To 

stay ahead in the market and continue to match clients’ 

needs in the most effective and efficient manner, Swiss Life 

France has developed a new modular healthcare solution 

that not only takes into account ongoing reductions in so

cial security health benefits, but also provides a choice of 

levels of cover for each category of health coverage. This 

innovative approach is in response to the fact that in 

France, health accounts for an average of 3.5% of the fam

ily budget. In addition, the new plan also benefits from im

proved services from Carte Blanche, which offers the serv

ices of some 80,000 health and assistance professionals to 

policyholders.

Improved employee benefit structure strengthens 
services To further strengthen the comprehensive em

ployee benefits offered by Swiss Life France, the company 

will combine all its life and health knowhow and experi

ence into a unified new department, which will also help 

ensure that multinationals receive the firstclass employee 

benefit solutions they require both in France and abroad. 

France 

Swiss Life France – France’s leading 
health insurance innovator

Health is a top priority in France, where concerns about health and the quality of healthcare rank third after 
unemployment and the financing of retirement pensions in the list of things people are most worried  
about. Today, 94% of the French population have supplementary health coverage in addition to social security. 
Of these additional plans, 40% are provided by employers and the remaining 60% through individual 
insurance contracts.

http://www.swisslife.fr
mailto:thierry.villetelle@swisslife.fr
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Partner News

For more information

please contact Mr. Michael Hansen, Swiss Life

E-mail: michael.hansen@swisslife-network.com

Phone: +45 33 93 21 22

Norway is currently in the middle of a major review of pen

sion and social security provisions, with changes due to be 

implemented in 2011. As Vital is Norway’s largest life and 

pension insurer, it is naturally a leading contributor to the 

process.

Social security reform: more flexibility Participants 

at the forum heard from Vital Chief Actuary Egil Heilund, 

who sits on the Reform Committee, and gave delegates a 

preview of some of the main themes, which include in

creased flexibility for partial pension withdrawal while 

working, and flexible retirement between the ages of 62 

and 75. 

Explaining the changes Vital is making to its systems in 

anticipation of the new social security rules, Vital actuary 

Trond Nondal made it clear that clients’ needs will con

tinue to be met and exceeded as the benefits landscape 

becomes more flexible. Delegates also learned about Vital’s 

investment policy and that of their parent company DnB 

NOR, which has outperformed the benchmark Oslo Stock 

Exchange for 12 years in a row, clearly adding significant 

value for Vital’s policyholders. 

New Swiss Life expatriate solution Turning to more 

international matters, Dale Fleet of Swiss Life Network 

presented the new expatriate solution Swiss Life Expat Se

lect, whose modular approach, simplified administration, 

and webenabled features will enable superior products 

and services to be delivered more efficiently, thereby ben

efitting employers and employees alike.

Tom Rathke, CEO of Vital, ended the day by highlighting 

Vital’s cooperation with Swiss Life Network as an impor

tant part of its service to brokers and clients, and welcom

ing the new expatriate product.

Norway 

Broker forum gains insights into  
Norway’s upcoming pension and social 
security changes
At the beginning of May, Norwegian network partner Vital hosted a broker forum in Oslo for 75 intermedi-
aries to update them on changes to the employee benefits landscape.

Dale Fleet, Business/Product Development Manager at Swiss Life

mailto:michael.hansen@swisslife-network.com
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For almost ten years, VidaCaixa has used monitoring ques

tionnaires to select investment management teams, favour

ing those that already include SRI practices, urging those who 

have not yet done so to introduce such practices, and exclud

ing those that do not comply with VidaCaixa’s requirements. 

Currently all investments include socially responsible 

investment filters. VidaCaixa is proud that the model 

designed by the company has enabled more customers to 

adhere to these principles, and the “la Caixa” employee 

pension fund has also signed up to the PRI. 

VidaCaixa’s experience does not as yet show that SRI invest

ments are more profitable. On the other hand, the results 

lend support to the conviction that SRI does not mean a loss 

of profitability, and that it is a way of influencing companies, 

so that their management takes on board the importance of 

socially responsible behaviour in their business operations.

For more information

please visit www.vidacaixaprevisionsocial.com

or contact Ms. Ana Cardoso Delgado,

VidaCaixa Previsión Social

E-Mail: adelgado@segurcaixaholding.com

Phone: +34 93 227 89 57

Partner News

The concept of SRI is only now getting off the ground in 

Spain. During the early part of the decade, it was clear that 

coverage was very sporadic, the definition of SRI was highly 

heterogeneous, few fund managers included it in their 

investment portfolios, and the range of products was 

scarce. Nor did SRI appear to offer any special attractions 

to institutional or private investors. 

Undoubtedly, the creation of the United Nations Principles 

for Responsible Investment (PRI) marked a turning point for 

the sector, alongside other initiatives that have stimulated 

progress on SRI. According to data from the latest annual 

report of the SRI Observatory (end of 2008), twelve pension 

funds with a total capital of EUR 12,068,000 million and 

182,927 participants met SRI criteria at that time (15.4% of all 

pension funds in Spain). Given the growing interest by pension 

funds in SRI, and the reaction to some of the underlying causes 

of the recent financial crisis, this figure is expected to grow.

VidaCaixa recently signed up to the United Nations PRI, 

which is the main worldwide project for stimulating invest

ment management on the basis of environmental, social 

and good corporate governance criteria.

For VidaCaixa, this is a further step towards improving its 

responsible performance, and is in line with several initi

atives undertaken by the group in recent years. Indeed, 

VidaCaixa is the first insurance company and pension fund 

manager in Spain to adhere to these principles. 

Improvements in responsible management have been 

introduced each year. Adherence to the PRI was the culmi

nation of this process and at the same time, the start of a 

long voyage, details of which are in the “Corporate Respon

sibility Report” of SegurCaixa Holding (on the website 

www.segurcaixaholding.com). The report was drawn up in 

line with the parameters of the Global Reporting Initia

tive (GRI3) at its most demanding level (A+), and ratified 

by an independent expert. 

Spain 

VidaCaixa supports socially responsible 
investments (SRI)

VidaCaixa has been working on socially responsible investments (SRI) since 2001. During this period, 
progress both as a fund manager and within Spanish industry as a whole has been significant.

Ernesto Moreno Caballero,  

CIO at VidaCaixa

http://www.vidacaixaprevisionsocial.com
mailto:adelgado@segurcaixaholding.com
http://www.segurcaixaholding.com
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Partner News

Full range provider In order to serve its clients even 

more comprehensively, Swiss Life has now introduced two 

new solutions for corporate clients:

•  Swiss Life Business Invest – a new partautonomous ben

efit solution aimed at small and mediumsized enter

prises and offering higher investment returns than clas

sical full insurance
•  Swiss Life Prisma Invest – which provides a choice of 

investment options and thus higher return opportuni

ties for companies with ten employees or more

Services to large and midsized companies have also been 

enhanced with the strengthening of Swiss Life Pension 

Services, which provides advisory support in all areas con

nected with the second pillar.

For more information

please contact Mr. Sergio Bortolin, Swiss Life

E-mail: sergio.bortolin@swisslife.ch

Phone: +41 43 284 74 77

Excellent results Swiss Life’s 2009 BVG (2nd pillar) re

sults improved on those of 2008, achieving a total result 

of almost CHF 7.6 billion, partly due to excellent invest

ment returns. Insureds received a payout ratio of 92.1%, 

well above the legal minimum and the market average. 

Policyholders also benefited from marketleading interest 

rates: 2.4% on the mandatory portion of retirement sav

ings, and 2.8% on supplementary retirement savings.

At the end of 2009, Swiss Life’s BVG portfolio covered 

almost 600,000 insureds from over 30,000 companies, 

representing a 29.4% share of the market. 

Switzerland

Swiss Life announces positive group life 
results and extends BVG offering

Swiss Life Switzerland has announced that it increased payments to insureds in 2009 by 36.6% to just over 
CHF 2.4 billion. With a payment ratio of 92.1% clearly exceeding the legal requirements, interest paid  
on retirement savings was also well above guaranteed levels. At the same time, administration costs fell by 
5.6%. Swiss Life also further extended its range of Swiss employee benefit solutions.

mailto:sergio.bortolin@swisslife.ch
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Partner News

Premier Online – a new resource for managing sick-
ness absence Unum has also launched a new website to 

help employers with a Premier group income protection 

scheme manage sickness absence: Premier Online. The new 

site offers several useful sickness absence tools, including an 

interactive weekbyweek guide to sickness absence, and ac

cess to all the claims and rehabilitation forms needed to make 

a Premier referral or standard claim at the click of a button.

For more information

please visit www.unum.co.uk

or contact Colin Fitzgerald, Unum

E-Mail: colin.fitzgerald@unum.co.uk

Phone: +44 1306 873 04 7

New associated business cost cover As of June 2010, 

employers can benefit from the inclusion of an associated 

business cost cover option within Unum GIP products. 

This means that costs associated with employee absence 

due to illness or injury can be covered under one policy, 

including employer pension and National Insurance con

tributions, holiday pay cover, and premiums for other ben

efits such as group life cover, private medical insurance, or 

even the costs of a company car or mobile phone.

Wojciech Dochan, Head of Commercial Marketing at 

Unum, said: “Employers will benefit from a simpler ap

proach, getting coverage for their costs associated with an 

employee being absent for a long period due to illness or 

injury in one benefit.”

Additional enhancements Further improvements to Un

um’s GIP policies took effect on April 12, 2010, and include:
•  Removing time limits for the duration of secondments: 

employers no longer need to notify Unum about employee 

secondments
•  New automatic cover for three years for members tempo

rarily absent for reasons other than ill health, provided 

members are declared in the membership data and pre

miums are paid
•  Unum limited term policies will now allow multiple 

claims if the employee successfully returns to work be

tween claims
•  New conditions also apply to linked claims and switch

ing situations

United Kingdom

Unum announces multiple  
enhancements to GIP products

Unum recently announced valuable enhancements to its group income protection (GIP) products, including 
a new associated business cost cover option. In addition, employers with a Premier group income protec-
tion scheme now have a new way to manage sickness absence: Premier Online. 

Wojciech Dochan, 

Head of Commercial Marketing  

at Unum

http://www.unum.co.uk
mailto:colin.fitzgerald@unum.co.uk
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Partner News

Value-added services enhance benefit programmes 
Designed to make a real difference to organisations, em

ployees and families, Dearborn National’s valueadded 

services include a broad selection of assistance programmes, 

from emotional, financial and legal counselling for benefi

ciaries to online will preparation and travel assistance serv

ices. By providing solutions for insured employees and 

their families, these services offer employers a highly cost

effective way to enhance benefit programmes, retain valuable 

employees and attract top talent.

Group life employee valueadded services include: Travel 

Resource services™, Beneficiary Resource Services™, 

Online Will Preparation, Online Beneficiary Management, 

and the Dearborn National Freedom Account™ — an inter

estbearing checking account for beneficiaries.

Group disability employee services include disability 

resource services and employee assistance programme.

Administrative services for employers In order to 

ease the administrative burden of managing employee 

benefit plans, Dearborn National provides employers 

with easy access to information, secure online services, 

and helpful customer service representatives. In addition, 

Dearborn National offers costeffective ASO dental and 

shortterm disability claim management services for 

larger employers.

Comprehensive group benefits Dearborn National 

offers products designed to meet the most demanding ben

efit needs of employers while providing flexibility and se

curity to their employees.

The group benefits offered include group life (employer

paid and voluntary), group shortterm and longterm dis

ability, AD&D plans and group dental coverages. In addi

tion, to more comprehensively meet the needs of 

employers and employees, Dearborn National offers a 

range of special valueadded services alongside its group 

insurance products.

USA

Dearborn National™

Dearborn National offers a broad selection of insurance and financial products for groups and individuals 
across the United States. Coverages range from group benefits to worksite, individual and annuity plans. 
With more than 40 years of experience, the Dearborn National brand companies are among the leading 
providers of group insurance benefits in the country.

Anthony F. Trani, President and CEO Dearborn National
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New website Dearborn National’s new website, 

launched in April 2010, not only showcases its experience, 

strength and breadth of solutions, but also offers many 

new features. These include:
•  Direct access to secure portals and forms
•  New group forms application providing improved down

loadable and packaging features
•  Centralised product content that is clear, concise and 

userfriendly
•  Dynamic web design with intuitive navigation

Strong parent, high ratings The parent company of the 

Dearborn National brand companies is Health Care Service 

Corporation (HCSC), a Mutual Legal Reserve Company 

that is the fourth largest healthcare insurance provider in the 

US. Dearborn National ranks second in the USA for group 

life contracts in force, and provide coverage to more than 

eight million insureds. It has the largest Dental PPO net

work in the USA, with more than 156,000 dental access 

points.

Partner News

Dearborn National brand maintains a strong balance sheet 

backed by sound investment policies. Fort Dearborn Life 

Insurance Company, a member of the Dearborn National 

brand companies, is rated A+ (Superior) by A.M. Best Com

pany1, and A+ (Strong) by Standard and Poor’s.2 Dearborn 

National has total annual net revenues of nearly USD 1.4 

billion, and total assets of nearly USD 3.7 billion.

For more information

please visit www.dearbornnational.com

or contact Mr. Matt Reddy, Dearborn National

E-mail: matthew_reddy@dearbornnational.com

Phone: +1 630 824 60 96

1  Affirmed January 27, 2010. A.M. Best Company rates the overall financial 
condition of a company using a scale of A++ (Superior) to F (In Liquidation).

2  Standard & Poor’s Insurer Financial Strength Rating uses a scale ranging 
from AAA (extremely Strong) to R (Experienced Regulatory Action).

Products and services marketed under the Dearborn National™ 

brand and the star logo are underwritten and/or provided by 

the following affiliated companies: Fort Dearborn Life Insur-

ance Company® (Downers Grove, Illinois), and Fort Dearborn 

Life Insurance Company of New York® (Pittsford, New York). 

Product features and availability vary by state and company, 

and are solely the responsibility of each affiliate.

http://www.dearbornnational.com
mailto:matthew_reddy@dearbornnational.com
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Network News

Premiums and claims only differ marginally in the first 

years, but later the gap widens. Initially, the major source 

of profit comes from the fee; in later years it comes from 

the difference between premiums and claims.

Rising demand The demand for derisking options is 

expected to remain high due to increasing longevity allow

ances in pension scheme valuations. Furthermore, the fi

nancial crisis has highlighted the level of risk run by UK 

defined benefit pension plans and their sponsoring com

panies.

The deterioration in the UK and global economy in late 

2008 and early 2009 has caused dramatic changes to the 

“conventional” pension buyout market, such as:
•  insurance companies have adopted more cautious pric

ing and reserving assumptions and many have increased 

their assumed default rates on the corporate bonds 

backing their annuity portfolios
•  many key investment markets became significantly less 

liquid, which impeded asset transfers from pension 

plans to insurance companies as market prices for cer

tain assets were distorted, making accurate valuation 

difficult
•  confidence in financial institutions was eroded, as evi

denced by investors heavily marking down insurance 

company market prices. As a result, trustees increasingly 

sought additional collateral as part of any transaction.

As an active player in reinsurance, Swiss Life’s Corporate 

Solutions unit has recently completed its first longevity 

swap transaction. Under the transaction, Corporate Solu

tions will take over approximately GPB 300 million of an

nuity payments (in present value terms) from BMW’s UK 

pension scheme. These annuity payments represent 

about 10% of the entire GBP 3 billion deal, which is 

spread among a range of reinsurers, and is the largest ever 

in corporate longevity insurance. 

The mechanics: reinsurance A longevity swap is a re

insurance structure where the client pays a fixed preagreed 

annual premium to the reinsurer plus an annual fee. The 

premium is equal to the expected annuity payment includ

ing a margin. The reinsurer pays the actual annuity pay

ments for as long as each pensioner lives. Mortality and fu

ture improvement assumptions for annual premiums are 

agreed and documented in the reinsurance treaty.

In order to set up the mortality assumptions, Corporate 

Solutions looks at research into mortality by the UK ac

tuarial profession, especially regarding self administered 

pension schemes. We also perform our own schemespe

cific mortality investigation and closely monitor market 

developments covering future mortality improvements. 

In addition, we carry out stress tests to assess the impact 

of a lighter base mortality and higher mortality improve

ments. The fee represents the additional margin needed 

to meet our profit requirements and to pass the stress tests.

Longevity swaps: a better alternative

The market for pension schemes to offload longevity risks (i.e. the costs of pensioners living longer than 
expected) is expected to grow rapidly as increasing numbers of pension schemes, particularly in the UK, 
look for ways to reduce the cost and volatility of their defined benefit schemes.

Ceding Company

Expected annuity  
payment + Fee (fix)

Actual annuity payment 
(variable)

Reassurer



Network News

Longevity swaps, however, can meet these challenges and 

are now perceived as an attractive derisking option, espe

cially for larger plans. This is because they: 
•  allow trustees to deal separately with longevity and in

vestment risks
•  eliminate upfront funding requirements, since cash 

flows are exchanged throughout the life of the transaction
•  reduce counterparty risk compared to a buyout. More im

portantly, a longevity swap is symmetric, with both par

ties potentially exposed to counterparty risk depending 

on whether members live longer or shorter than expected.

The road ahead The BMW deal is expected to pave the 

way for more longevity swap transactions in future. With 

continued focus on pension risk management, the longevity 

swap market is expected to grow, serving increasing num

bers of companies wishing to take advantage of the bene

fits offered by this useful insurance tool.

For more information

please contact Mr. Theo Iaponas, Swiss Life

E-mail: theodoros.iaponas@swisslife.ch

Phone: +41 43 284 50 48

Employee Benefit  
Reference Manual 2010

We are happy to announce the 2010 publication of our highly  
valued Employee Benefit Reference Manual (EBRM).  
This CD provides information about social security, private  
employee benefit plans and taxation from 48 countries  
around the globe.

Our EBRM enjoys wide recognition as the expert’s guide to  
the world of employee benefits.

You can order the EBRM 2010 free of charge from our website: 
www.swisslife-network.com/ebrm

mailto:theodoros.iaponas@swisslife.ch
http://www.swisslife-network.com/ebrm
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Network News

is therefore crucial for any employer with leadership ambi

tions to have an attractive benefit programme as part of its 

compensation package, since welldesigned and efficiently 

sourced employee benefit plans result in a more motivated 

and productive workforce, and could therefore even be re

ferred to as employer benefits.

New expatriate solution – faster service, superior 
product Swiss Life’s new modular solution for expatriates, 

Swiss Life Expat Select, was also a key topic. This unique one

stopshop solution offers life, disability, pension and health 

coverages for expatriates working for multinational com

panies. The real added value comes through simplified and 

coordinated sales, underwriting and administration proc

esses for these multiple coverages, which avoid unnecessary 

duplication of information and help to deliver a faster serv

ice and superior product to both employers and expatriates.

The main theme of the event was to demonstrate how qual

ity employee benefits can be used as a leadership instrument 

by corporations to position themselves as attractive high

performing employers. By implementing competitive em

ployee benefits, companies gain trust and loyalty from their 

staff, leading in turn to improved company performance 

and higher costefficiency.

Employee benefits are actually employer benefits 
Keynote speaker Margrit Schmid, CEO Corporate Solu

tions, Swiss Life, and Colin Fitzgerald, Director of Nation

al Accounts, Unum, noted that employee benefits play an 

ever more important role, and employers and employees 

alike are increasingly paying attention to benefitsrelated 

issues. They highlighted the challenges companies face in 

the current demographic and economic climate, and the 

heightened value that employees place on their benefits. It 

Swiss Life and Unum joint conference  
in London

Representatives of over 60 corporate clients and intermediaries met in London in April at the Swiss Life 
Network and Unum Employee Benefits Conference 2010. With the focus on how employee benefits can foster 
employers’ business leadership, the event also showcased solutions and Network Partners from the UK, 
Brazil and Denmark.

Margrit Schmid,  
CEO Corporate 

Solutions, Swiss Life
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Unum and Swiss Life – a close added-value relation-
ship Describing the solid relationship between Unum 

and Swiss Life, Unum Customer Solutions Director Glenn 

Thompson commented: “By partnering with Swiss Life and 

taking advantage of its extensive global network, we have 

the opportunity to extend our financial protection prod

ucts to cover employees working outside the UK.” Further 

sessions covered Unum product improvements, the value 

proposition for pooling clients, and why nonpooled 

schemes can still benefit from being part of a wider pool

ing relationship. 

Scandinavia and Brazil in focus ‘Think Nordic’ pres

entations by Peter Mørch of Danica Pension showed the 

advantages of a onestopshop solution for clients with op

erations in Denmark, Norway and Sweden, while a session 

on Latin American countries by Marcelo Assunç~ao of Bra

Network News

zilian network partner Icatu Hartford, focused on the key 

financial and demographic metrics driving change and 

benefit provision, and highlighting the opportunities these 

present.

For more information

please contact Mr. Simon Wirth, Swiss Life

E-mail: simon.wirth@swisslife.ch

Phone: +41 43 284 46 81

Colin Fitzgerald, 

Director of National 

Accounts, Unum

mailto:simon.wirth@swisslife.ch
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For more information

please contact Mr. Reto Heini, Swiss Life

E-mail: reto.heini@swisslife.ch

Phone: +41 43 284 52 62

Swiss Life’s presentations on employee benefits were 

kicked off by Thomas Lienert, Head of Sales at Corporate 

Solutions, who explained why the Swiss Life Network is 

the partner of choice for employee benefit solutions 

worldwide, based on its partnerships with marketleading 

local insurers around the globe.

He was followed by Reto Heini, Head of the Broker and 

Consultants team at Corporate Solutions, who presented 

Swiss Life Expat Select – the unique new modular ap

proach to expatriate benefit provision that offers real ad

vantages of quality, accessibility and simplicity to both 

employers and employees. 

Swiss Life in the spotlight at  
World Broker Network meeting
The Worldwide Broker Network (WBN) held a global conference in Lucerne at the beginning of May, and 
invited Swiss Life to make a presentation. WBN is the world’s largest organisation of privately held insurance 
brokers, with 67 member companies active in life and non-life insurance based all over the world.

About WBN The Worldwide Broker Net-

work is the world’s largest organisation of 

privately held insurance brokers. Partner 

firms are represented in Asia/Pacific, Europe, the Middle East, 

North and South America.

You can find out more about WBN on: www.wbnglobal.com

  Comprehensive employee benef its? 

  Expatriate solutions? 

  Medical insurance? 

Whatever employee benefit solution you need, it has to be the best. At the Swiss Life Network we help 

you attract and retain the best people. Because as a global leader for comprehensive international employee 

benefits, we take care of all your risk, retirement, and medical plan needs with totally customized, flexible, 

and cost-effective solutions. What’s more, you benefit from our unique Swiss dedication to quality and long-

term relationships. So make the right choice. And make sure you get the best. www.swisslife-network.com

Ins_Master_Network_A5quer.indd   5 22.01.10   12:39

mailto:reto.heini@swisslife.ch
http://www.wbnglobal.com
http://www.swisslife-network.com
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The Swiss Life Network was represented at the summit 

by Margrit Schmid, CEO Corporate Solutions, and by 

Swiss Life network partner for India Kotak Mahindra 

Old Mutual Life.

In a presentation entitled “Social Responsibility and 

Demography as a Strategic Driver for the Life and Pen

sions Market”, Margrit Schmid set out the key chal

lenges facing employers today, which are heavily im

pacted by demography and social responsibility:
•  a highly competitive labour market
•  growing demands for transparency, information and 

benefits education

Swiss Life attends the 3rd Asian Life  
Insurance Summit in India
Mumbai, India, was the venue for the 3rd Asian Life Insurance Summit held at the beginning of May. With 
the theme “The New Normal: New Growth Opportunities and New Risks for the Life Industry”, the two-day 
event brought together 106 delegates with leading local, regional and global life players from fifteen  
countries to address critical issues and the key challenges facing the life insurance markets in Asia today.

Mr G Murlidhar, Chief Operating Officer at Kotak, shares his views on the Indian Life Insurance Market.

In her farreaching presentation, Ms Schmid described 

how employers are increasingly requested to comply with 

social responsibility requirements, and explained that ap

propriate workplace pension and employee benefit solu

tions are not only part of the answer, but can also turn 

employee benefits into employer benefits. (Please turn to 

the article on “Social responsibility and demography” in 

this newsletter for more details of the arguments.)

During the summit, delegates also heard from Mr G 

Murlidhar, Chief Operating Officer at Kotak, who gave 

his views on the Indian Life Insurance Market.

For more information

please visit www.asiainsurancereview.com

http://www.asiainsurancereview.com
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Professor Michael O’Donnell, Chief Medical Officer at 

Unum, says: “In most cases such a risk assessment need 

only be brief, but when there are safety considerations, or 

continuing health problems, employers may need to seek 

expert advice.”

Joy Reymond, Unum’s Head of Rehabilitation and Health 

Management Services, says: “The doctor may suggest sim

ple changes to help the employee return to work earlier. 

By identifying that the employee has some capacity to 

work, they are inviting both employer and employee to 

explore the possibilities.

“Employers should already step in when employees have 

been off sick for some time to identify how to assist and 

support them back into work. There are many tools avail

able to help employers do this, but traditional attendance 

policies, employee assistance programmes and occupa

tional health services have often discouraged a return to 

work during recovery because they have been unduly risk

averse.”

The new fit note introduced on April 6, 

2010, provides additional information 

from a doctor about a person’s fitness for 

work, but does not relieve employers of 

responsibility for ensuring that the employee’s return is 

appropriate and reasonable.

Although in most cases the return to work is straightfor

ward, a risk assessment is the best way to ensure that it is 

as smooth as possible for all parties, particularly after a 

prolonged absence or severe illness.

The new Statement of Fitness for Work (fit note) designed 

by the Department of Work and Pension (DWP) will be 

used in England, Scotland and Wales. It reflects extensive 

research demonstrating that long periods out of work can 

lead to poor health, while working can be good for physi

cal and mental health and wellbeing. 

As the DWP has pointed out, GPs (family doctors) are not 

experts at assessing fitness for work. Just as the sick note 

was never proof ’ of incapacity for work, a fit note stating 

someone is fit for some work is no guarantee that they can 

safely return to any role. Unum therefore advises employ

ers to carry out risk assessments to determine exactly 

what is reasonable and appropriate.

United Kingdom

The impact of the new fit note on  
employees’ return to work

Unum, one of the UK’s leading providers of financial protection insurance, is urging employers to ensure 
that they always conduct a risk assessment for any employee returning to work after sickness absence.
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As Professor O’Donnell explains: “The DWP is trying to 

dispel a common misconception that employers need a 

signingoff note before the return to work. This is neither 

required by legislation nor by employers’ liability insurers. 

The new fit note and the abolition of the signingoff note 

highlight that fitness and unfitness to work are not abso

lutes, and lie along a spectrum. In many cases full fitness 

will never be achieved if the return to work is delayed. We 

hope that employers will gain greater confidence to 

engage in rehabilitation programmes. Experts are not 

always needed. With straightforward medical problems 

often all that is required is a commonsense discussion 

between the employee and their manager.”

Unum advises that although the fit note does not compel 

employers to offer modified work, in order to ensure com

pliance with the Disability Discrimination Act, they must 

have good reasons for not offering this if it is recom

mended. Employers may also need to review their attend

ance policies to evaluate if the fit note requires changes to 

the wording of their occupational sick pay scheme. 

Unum has inhouse expertise in both returntowork and 

occupational medicine, and is well placed to help employ

ers navigate the new rules. In addition, employers with 

Unum income protection policies have access to the 

Unum Lifeworks legal helpline.

For more information

please visit www.unum.co.uk

or contact Mr. Colin Fitzgerald, Unum

E-Mail: colin.fitzgerald@unum.co.uk

Phone: +44 1306 873 04 7

Joy Reymond, Head of Rehabilitation and 
Health Management Services at Unum

Professor Michael O’Donnell, Chief Medical 
Officer at Unum

http://www.unum.co.uk
mailto:colin.fitzgerald@unum.co.uk
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Health plan reforms effective 2014
Group health plans will be subject to the following changes 

beginning on or after January 1, 2014.
•  Prohibition of preexisting condition exclusions
•  No discrimination based on health
•  No discrimination against providers
•  Limitations on costsharing
•  Limitations on waiting periods

Employer responsibilities
As of January 1, 2014, employers will be subject to the fol

lowing:
•  Automatic enrolment: Employers with 200 or more full

time employees with a health plan must automatically 

enrol all new employees and keep current employees in 

a plan.
•  Notification on health insurance exchange and subsidies: 

Employers must inform employees when hired that there 

is a health insurance exchange and that they are eligible 

for a subsidy through the exchange if the employer pays 

less than 60% of its plan costs.
•  Reporting requirements: Employers with over 50 full

time employees must report annually on the coverages 

offered to employees.
•  Free choice vouchers: Employers contributing to mini

mum coverage must offer “free choice vouchers” to qual

ified employees for the purchase of qualified health plans 

through health insurance exchanges.

Most provisions included in the new laws 

become effective in 2014. However, since 

some reforms come into force for plan 

years beginning on or six months after the 

enactment date, it is important to get expert help now 

about what is involved. Here is a very brief and incomplete 

overview of some of the issues. Please request professional 

assistance to ensure full compliance.

Immediate changes Some reforms, impacting both 

selfinsured and fullyinsured group health plans, are ef

fective almost immediately, starting January 1, 2011, or be

fore, depending on the date of the plan year. 
•  No annual or lifetime benefit limits: For essential bene

fits, plans can no longer set lifetime limits and may im

pose only restricted annual limits. Limits are still possi

ble for nonessential benefits.
•  No rescissions: Plans may not withdraw coverage except 

in cases of fraud or deceit, although employers are not 

prevented from terminating group health plans.
•  Preventive care coverage: Plans must cover all the costs of 

certain preventive care treatments and immunisations.
•  Adult children: Dependent children must be covered up 

to age 26.
•  Information on plan coverages: Plan administrators and 

insurers must provide information to set standards on 

health plan coverages, and inform members of changes 

at least 60 days in advance.
•  Nondiscrimination rules for insured plans: Fully insured 

group health plans are now subject to nondiscrimina

tion rules. 
•  Prohibition of preexisting condition exclusions for chil

dren under 19
•  New reporting requirements on health improvement 

measures and loss ratios
•  Internal claims appeals procedures and electronic trans

action standards now required

USA

Health care reform legislation

A key step towards achieving the long-discussed health care reform in the US took place in March 2010, 
when the Patient Protection and Affordable Care Act (PPACA) was signed into law by President Obama. 
Further legislation affecting health care is now passing through the Senate.
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Country Network Partner Website Contact E-mail Telephone

Argentina Galicia Seguros S.A. www.galiciaseguros.com.ar Ms. Lucía ARMANDO larmando@galiciaseguros.com.ar +54 11 411 48 12 9

Australia Hannover Life Re of Australasia www.hannoverlifere.com Ms. Kristine NUGENT knugent@hlra.com.au +61 2 925 16 91 1

Austria Wiener Städtische www.wienerstaedtische.at Mr. Wilhelm ROST w.rost@staedtische.co.at +43 50 350 21 07 2

Belgium Delta Lloyd Life www.deltalloydlife.be Mr. Michel MOREAU michel.moreau@deltalloydlife.be +32 2 238 89 11

Brazil Icatu Hartford www.icatuhartford.com.br Ms. Vanessa DONKE vdonke@icatuhartford.com.br +55 11 347 23 91 6

Canada Great-West Life www.greatwestlife.com Mr. David HENRY david.henry@gwl.ca +1 416 552 58 02

Chile Cruz del Sur www.cruzdelsur.cl Mr. Juan Pablo ACHONDO jachondo@cruzdelsur.cl +56 2 461 83 43

China Ping An Insurance Company www.pingan.com.cn Ms. Anne WAN wanqingyao@pingan.com.cn +86 21 386 38 68 5

Colombia Seguros Bolívar www.segurosbolivar.com Ms. Valentina ESTRADA valentina.estrada@segurosbolivar.com +57 1 312 26 00 ext. 7031

Czech Republic Kooperativa www.koop.cz Mr. Michal DLHOPOLCEK mdlhopolcek@koop.cz +420 221 000 172

Denmark Danica Pension www.danicapension.dk Mr. Peter MØRCH peter.moerch@danicapension.dk +45 45 13 59 35

 PFA Pension www.pfa.dk Ms. Lotte ELSBORG sl@pfa.dk +45 391 75 00 0

El Salvador Aseguradora Mundial www.amundial.com.sv Ms. Marielos NUNEZ DE PALACIOS mnunez@amundial.com.sv +503 252 18 30 0

Finland Ilmarinen www.ilmarinen.fi Ms. Riitta RÄSÄNEN-RUGEMALIRA riitta.rasanen-rugemalira@ilmarinen.fi +358 10 284 26 28

France Swiss Life (France) www.swisslife.fr Ms. Anne-Gaëlle COLIN   annegaelle.colin@swisslife.fr   +33 1 408 22 24 7

Germany Swiss Life (Germany) www.swisslife.de Ms. Marion VINTZ marion.vintz@swisslife.de +49 89 381 09 18 72

Greece Groupama Phoenix www.groupama-phoenix.gr Mr. Dimitris KALOUDIS kaloudisd@groupama-phoenix.com +30 210 937 62 44

Guatemala Aseguradora Mundial www.amundial.com.gt Ms. Rebeca CASTELLANOS rebeca.castellanos@amundial.com.gt +502 238 45 45 4

 Seguros de Occidente www.occidentecorp.com.gt Mr. Wilber BARRIOS wbarrios@occidentecorp.com.gt +502 22 79 70 00 ext. 9373

Honduras Aseguradora Mundial www.amundial.com.hn Mr. Gerardo CORRALES gcorrales@amundial.com.hn +504 239 05 73

Hong Kong Sun Life Hong Kong Limited www.sunlife.com.hk Mr. Cliff CHAN cliff.sm.chan@sunlife.com +852 318 66 52 9

Hungary UNION Biztosító www.unionbiztosito.hu Ms. Dóra VARHELYI varhelyi.dora@unionbiztosito.hu  +36 1 486 43 66

India Kotak Mahindra Old Mutual Life www.kotaklifeinsurance.com Mr. Sandeep SHRIKHANDE sandip.shrikhande@kotak.com +91 22 666 21 59 99

Ireland Irish Life www.irishlife.ie Mr. Damian FADDEN damian.fadden@irishlife.ie +353 1 704 12 72

Italy Apulia previdenza www.apuliaprevidenza.it Ms. Donatella CAPONE d.capone@apulialife.it +39 02 725 66 74 5

Japan Meiji Yasuda Life www.meijiyasuda.co.jp Mr. Yasuo SATO ya2-sato@meijiyasuda.co.jp +81 3 32 83 87 79

Korea Korea Life www.korealife.com Mr. Chang-Mo KIM lost98@Korealife.com +82 2 789 79 66

Luxembourg Swiss Life (Luxembourg) www.swisslife.lu Mr. Steve GOEDERT steve.goedert@swisslife.lu +352 423 95 92 33

Malaysia Hong Leong Assurance www.hla.com.my Mr. Daren NG darenng@hla.hongleong.com.my +60 3 765 01 35 8

Mexico Seguros Inbursa www.inbursa.com Mr. Jorge NAVARRO jnavarrop@inbursa.com +52 55 532 50 42 3

Netherlands Zwitserleven www.zwitserleven.nl Mr. Charles ALBERS c.albers@zwitserleven.nl +31 6 134 48 63 4

New Zealand Hannover Life Re of Australasia www.hannoverlifere.com Ms. Kristine NUGENT knugent@hlra.com.au +61 2 925 16 91 1

Nicaragua Aseguradora Mundial www.amundial.com.ni Ms. Lucía RAMIREZ SANCHEZ lucia.ramirez@amundial.com.ni +505 227 68 89 0

Norway Danica Pensjon www.danica.no Ms. Nina FRIVOLD friv@danica.no +47 85 40 53 98

 Vital Forsikring www.vital.no Mr. Tor MYRSETH tor.myrseth@vital.no +47 934 07 43 4

Panama Aseguradora Mundial www.amundial.com Ms. Zuleika TELLO ztello@amundial.com +507 207 86 27

Philippines First Life www.firstlife.com.ph Ms. Ninian CEDO ncedo@firstlife.com.ph +63 2 893 30 24

Poland Compensa S.A. www.compensa.pl Mr. Sebastian BOROWSKI sebastian.borowski@compensazycie.com.pl +48 22 501 63 43

Portugal Groupama Seguros www.groupama.pt Mr. Nuno SILVA nuno.silva@groupama.pt +351 21 792 32 40

Russia Rosgosstrakh www.rosgosstrakh.ru Ms. Olga TRUBACH olga_trubach@rgs.ru +7 495 783 24 24

Singapore NTUC Income www.income.com.sg Ms. Sharon LOH sharon.loh@income.com.sg +65 686 67 25 1

Slovakia Kooperativa www.koop.sk Mr. Štefan PAL’OV palov@koop.sk +421 2 572 995 95

South Africa Momentum BenefitsAtWork www.momentumcb.co.za Mr. Nazeem KHAN nazeem.khan@momentum.co.za +27 11 485 75 58

Spain VidaCaixa www.vidacaixaprevisionsocial.es Ms. Ana DELGADO  adelgado@segurcaixaholding.com +34 93 227 89 57

Sweden Danica Pension www.danica.se Mr. Tomas OLOFSSON kundservice@danica.se +46 752 48 04 06

Switzerland Helsana www.helsana.ch Mr. Mariano DE PALATIS mariano.depalatis@helsana.ch +41 43 340 67 61

 Swiss Life (Head Office) www.swisslife.ch Mr. Martin DAENIKER martin.daeniker@swisslife.ch +41 43 284 61 49 

Taiwan Kuo Hua Life www.khltw.com Mr. Hunter HSU yshsu@khltw.com +886 2 555 19 78 8

Thailand Bangkok Life Assurance www.bla.co.th Mr. Taweesak DEJPRASIT group@bla.co.th +662 777 8888 ext. 8441

Turkey New Life www.nly.com.tr Mr. Saner ÜSTÜNEL saner.ustunel@nly.com.tr +90 216 358 70 70

United Kingdom Bupa International www.bupa-intl.com Ms. Jette HOLTEN jhl@ihi.com +45 33 15 30 99

 Unum www.unum.co.uk Mr. Colin FITZGERALD colin.fitzgerald@unum.co.uk +44 1306 873 04 7

USA Dearborn National www.dearbornnational.com Mr. Matthew REDDY matthew_reddy@dearbornnational.com +1 630 824 60 96

Venezuela Seguros Comerciales Bolívar www.segurosbolivar.com Mr. Claudio HERNANDEZ claudio.hernandez@sbolivar.com +58 212 905 97 56

Network partners and branch offices

Swiss Life Network

GeneralGuisanQuai 40, CH8022 Zurich, Phone +41 43 284 37 97, Fax +41 43 284 39 97

www.swisslifenetwork.com, Email: network@swisslife.ch
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